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The free-from food movement is a multi-billion dollar shift in consumer behavior that is impacting 

companies within the consumer packaged goods industry. To know how to effectively respond to this 

movement, InsightsNow has launched a long-term research initiative applying behavioral science to 

generate insights for faster, more informed clean label decisions. Please read on to find the results of our 

April 2019 report: Clean Label Enthusiasts™ & Alternative Proteins.
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Clean Label Enthusiasts™ &

Alternative Proteins

Overview:

Clean Label Enthusiasts™ (CLE) are a behavioral segment, differentiated by their attitudes and 

avoidances of products with artificial ingredients and other additives that they believe are unhealthy. 

They tend to read ingredient labels and avoid brands due to these concerns.

Not only do CLE tend to read labels, they exhibit concern about chemicals and avoid "unhealthy" 

brands. All CLE shoppers state that clean label concerns impact their shopping choices, versus only 

22% of Non-CLE shoppers. 76% state that they avoid buying brands to avoid “bad/unhealthy 

ingredients” versus 22% of Non-CLE.

Study Details:

In April 2019, we conducted an online survey with 202 Clean Label Enthusiasts™ (CLE) and 207 

members of the general public who are not concerned with clean labels (Non-CLE). Both sets of 

participants completed a survey and an implicit test that focused on perceptions of non-animal-based 

proteins* (e.g., tofu, seitan, and insect protein) and compared them to perceptions of traditional meat-

based proteins (e.g., beef, chicken, and pork).

*Note: Even though it does not have a high protein content, we included jackfruit in our list of alternative 

proteins because its texture closely mimics that of meat, and as a result it is commonly used as a 

protein substitute.
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Summary of What We Learned

✓ 41% of Clean Label Enthusiasts™ believe that alternative proteins are the future of protein, compared 

to 28% of Non-CLE. CLE are lead consumers, so their attitudes indicate that alternative proteins have 

a bright future on the market.

✓ Awareness of new alternative proteins was generally higher in the CLE, compared to Non-CLE; CLE 

also reported that they were more willing to try new alternative proteins, with the exception of insect 

protein and lab-grown meat.

✓ Implicit scores for traditional meat-based proteins were fairly high overall. However, pork and 

beef had lower implicit acceptance among CLE than Non-CLE, suggesting that the popularity of 

those protein sources may decline slightly in the future.

✓ Nuts, beans, and peas had very high implicit scores overall, though their scores were slightly higher 

among CLE; this connotes that those proteins will continue to be viewed as acceptable in the future.

✓ Taste was the most common reason for accepting a protein in both CLE (62%) and Non-CLE (60%).

✓ Only 8% of either CLE or Non-CLE would purchase alternative proteins if the proteins didn't taste 
as good as meat products.

✓ Very few respondents accepted a protein because it was good for the environment; this number was 

low in both the CLE (12%) and Non-CLE (11%).

✓ Over 80% of CLE who rejected novel alternatives such as seitan said it was due to lack of familiarity.

✓ Only 8% of CLE and 2% of Non-CLE were willing to pay more for alternative proteins.

✓ 51% of CLE who rejected insect protein said they thought it was disgusting.

✓ 48% of CLE who rejected lab-grown meat said they thought it was unnatural.

✓ 50% of CLE who rejected tofu said it tasted bad, while 29% rejected it because they found it 

disgusting.
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